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"The man who has no imagination
has no wings." - Muhammad Ali




Bt - (ERHFHUB) -

BREMTSTERSHENRTFEAY
FZIMR - RE—E+FEEO - A0
BIENREEMHRE -

FEEEME ?  SREH4AR -
TRELWE ? L WEE -
rﬁ*%ﬂ@ ° 1

"MRIRAFEREZXTE - ABEIR
EREME—ZLEAEE - |







SYTBSA ==
s, £—% [ANE




Bissa FHEIEIRIKKNOW THE WORLD

SEBHENGE

o BEEAIEIKIE/A T EFT
EJL21 ﬁ:%j'ﬁ rEjZ;:/u/\lJ

i AP E: E’J“ﬂx&?ﬂ,ﬁ 2

e
ML €& ——

AR AR H A fE R B

HESESEHANHE -
ﬂi!ﬂﬁ!ﬂ'EE"




Sssa 2R BT

SEBHENGE

« REMRAITIFO] IR EMUIE -
o] IR IMN B INEE - RAY
BEMERZE -




ZHHEENE




i

31BSA > i
P EIRTKieZs

Figure 2. Service Business Innovation Global Megatrends

The Cloud Web Based Mobile Value Everything asa Experience
Delivery Delivery Service Design

Sensing & Collaborative Sosial Networking Climate Shange & Globalization with
Manitoring Contributions & Communication Sustainability Local Reference
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